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Abstract
Sneakers are part of American culture, but have now succeeded in establishing their presence throughout the world and are very popular with people, especially young people of the millennium. In particular, changing choices for a healthy lifestyle, increasing youth participation in sports and physical activity, and increasing trends in designer shoes and haute couture are the driving forces behind the sneaker shoe market. In addition, a large number of sales channels and the growing importance of internet trading ensure significant market dynamics. In this research report, sneaker applications and global markets are ranked according to the top players / brands, regions, types, and end users. The report also examines the general situation of sneakers, competitive landscape, market share, growth rates, future trends, market factors, opportunities and challenges, sales channels and distributors. There are many applications for the sneaker. This project discussed different kinds of sneakers apps.
Introduction
Sneakers are shoes that were mainly developed for sports or other sports, but are now often used for daily life. This term generally describes the type of shoes with flexible soles made of rubber or plastic and the top made of leather or plastic. Examples of such shoes are sports shoes such as: basketball shoes, tennis shoes, motocross shoes and other shoes that are used for some sports. Increased innovation and the tendency to adopt healthy lifestyles and increase the active participation of young populations in sports and related activities should increase demand in the sports fitness market. Geographically, North America and Europe dominate the market, and sales in the Asia Pacific such as China, Japan, Southeast Asia and India will grow significantly in the coming period (Lucas, 2000).  North America is estimated to have the largest market share in 2016 with around 766 million pairs sold, followed by Europe with a market share of around 24.84% in 2016.

The global shoe market is expected to be $ 70.1 billion in 2018 and reach $ 10.9 billion by the end of 2025, with an average annual interest rate of 5.8% in 2019-2025. The purpose of this research is to define, segment and project the size of the sneaker market by company, product type, end-user and main area. Adult sneaker is leading the segment in 2017 and is expected to reach USD XX.X MN by the end of 2024. The growth of this segment is due to changes in people's preferences for a healthy lifestyle, which increases the young population in sports and physical activity (Lucas, 2000).  In addition, increased demand for designer shoes and haute couture is driving further segment growth. In addition, the growing awareness of fashion among adults continues to drive growth.
The demand for sports coaches is influenced by many factors. One of them is customer income and expenditure. Higher income increases demand and expenditure for high quality products. In this case, demand for products from Nike, Adidas and Puma original luxury brands tends to increase. Professional athletes are willing to spend a lot of money on quality products that have specifications for this particular activity. However, low income customers prefer to buy lower and cheaper shoes, for example from Sports Direct. They are still fashionable, but are looking for cheaper products. Fashion is also a driver of product demand in the UK shoe market. Sneakers in the UK market attract an innovative and unique look and really appeal to this trend. These brands offer a large selection of modern and comfortable models that ensure busy daily life as well as day trips and events. Trainers from famous designers such as Karl Lagerfeld, successful actors, singers and athletes, who represent new fashion trends, appeared on the sidewalk. Popularity through the combination of high-class buses like this trend.

Improving the supply chain is also part of the driving force for the sports bus market. A stable and efficient supply chain offers a unique and high-quality perspective on products that significantly increases customer and retail brand satisfaction for sporting goods. Modern technology helps sports providers reduce operating costs and increase productivity by spending more time thinking about meeting customer needs. Technological advances in the supply chain reduce the risk of errors during production and also offer increased transparency and control over inventory (Lucas, 2000).  
Description

Sneaker is a popular choice for sports or temporary events for men, women and children. This application groups drivers by zone and puts them in waves to avoid traffic disruptions and accidents. Drivers have the option to leave when the assigned area has been called. This application has a time setting system for selecting different zones. To make the driver and passengers bored, this is a chat room where users can socialize and forget to be stuck in traffic. Although this application makes the user's writing anonymous, the user still needs to enter personal information that can only be seen by the user and the application for personal reasons. In addition, users can use this program to post comments, photos or videos. This application uses location services for users, so only users can chat with other users remotely from their location. In the long run, this application can be useful because it prevents traffic jams caused by people waiting to take the train or even help people leave crowded parking lots after large events (Lucas, 2000).  
Sneakers present a kind of healthy clothing. Instead of following the trend of high heels, which have many negative aspects, women lately tend to adopt a style that is comfortable and appropriate for their feet. The last quarter with Foot Locker shows that the popularity of this segment has helped entrepreneurs generate around ten percent of retail sales. According to the National Purchasing Diaries Group (NPD), sales of sports and outdoor sneakers have increased 6 percent to $ 15.7 billion (Gustafson) in the past six months.
Market Research

Sneakers are shoes that are primarily designed for sports or other types of exercise. They are also known as sports shoes, tennis, jogging, gym, runners and takkies, but are considered more fashionable. Nowadays it is also used as part of their casual clothes because it is more comfortable and cool. However, they resemble all types of sports shoes with flexible rubber or synthetic soles, and the top is made of fabric. Examples of such shoes are sports shoes such as basketball shoes, tennis shoes, sneakers and other shoes that are used for some sports.

Some applications in the same or similar markets that I have developed are as follows: Yik Yak, Groupme, Streetchat and Kandid. Yik Yak is a social network in a place where you can connect with people around you. By expressing yourself, sharing ideas, and exploring your world, you feel at home in your community. Groupme is like a private chat room for your small group. You have as much as you want and it's always free. Now you can coordinate with colleagues, arrange evening games and keep in touch with your family in the same place. Streetchat is an application that uses a geolocation service to allow students to search for maps of schools where they send private photos anonymously. Students can upload any picture from the camera roll or pictures or images they find online. After students choose photos to share, they can edit them by overlaying or drawing one another. Finally Kandid: You can choose the feed you want to send your comments to, like students from your school or anywhere in the city. You can see what is happening around you, chat with other people, and even reply to messages from other people without anyone knowing you. No username required (Witte, 2019). You can send a private message to contact others and tag your friends anonymously so they can join the campaign.

What is the difference between my application and Yik Yak? Although Yik Yak is a local social network that you can use to connect with people around you and send comments and photos, my application is very similar to Yik Yak. However, my application allows users to group chats, have private chats, and have a navigation system. Why should people use your application, not sure? Users use my application instead of Yik Yak because my application not only connects people around you, but also groups drivers by zone and drops them in waves to avoid traffic jams and traffic accidents. In what situations do users want to use your application? Situations where users want to use this application, park sports events, concerts, etc. What tasks are still being done to prepare your application in the market? Some of the activities remaining to promote my application are adding more colors to the user interface and adding more options to my settings, e.g. Frequently Asked Questions. What do you think is the best-selling method for your application / website with the biggest involvement in the market? I think the best way to ensure my application gets maximum visibility in the market is to advertise it through other popular applications like Facebook and Instagram. Returning to a mobile device, think of the application, not the ad.
Marketers can communicate best through the mobile application. Applications take precedence over traditional advertisements because consumers do not see them as advertisements: they value their functionality and therefore do not find it disturbing. The application is also attractive to marketers because it is actually more profitable than traditional advertising and sometimes generates completely new revenue.
· Market dynamics
Because of the large adult population and the increase in disposable income, they are the main driver in the market. In addition, the government's active commitment to promote sports activities is increasing. Awareness of healthy lifestyles due to growing acceptance of sports as a career among people is increasing in the shoe market. However, rising prices and counterfeit goods can limit market growth. This detailed market research focuses on data from various sources and is analyzed using a variety of tools, including analysis of five target values, analysis of market attractiveness and value chain analysis. These tools are used to obtain information about potential market values ​​and to offer business strategists the latest growth opportunities. In addition, this tool offers a thorough analysis of all applications / products in the global shoe market.
· Market segmentation

The large sneaker market is divided into several products and applications. This report examines this subgroup for geographical segmentation. Strategies can gather information and develop appropriate strategies to target certain markets. These details lead to targeted strategies that can be used to better identify opportunities.

· By Product: Adult Sneaker and Children Sneaker

· By Application: Competition, Amateur Sports and Lifestyle
· Regional Analysis: The report also covers geographical segmentation which focuses primarily on current demand and estimates for sneakers in North America, Europe, Asia Pacific, Latin America, the Middle East, and Africa. This report also looks at requests for individual application segments in each region.

Designing

When designing my own designs, I mainly think about how people can leave each event, where they can be fast and organized, but also have fun. According to the UI test, "Keep it simple to build applications" and that's what I think about when I build applications. For other reasons that can because traffic jams, I also read an article titled "Types of Traffic Congestion and Traffic Reliability" so my application can calculate "traffic accidents, work areas, bad weather and special events". I use frameworks and constraints to create user interfaces for my users. "The interaction design framework is introduced to help designers narrow and broaden the user experience that they design." 
Additionally, the term restriction design refers to a way of defining to limit the types of user interactions that cannot occur simultaneously. That said, I deactivated some menu items by deleting them and restricting users to the only actions that are permitted during this activity step (Rodriguez, N. S., Huemmer, J., & Blumell, 2016). This can be expensive when calculating application development costs. According to Savvy Apps, large applications tend to cost between $ 500,000 and $ 1,000,000 for "applications made by large application companies." Application-made agencies such as smart applications cost between $ 150,000 and $ 450,000. Applications made by small businesses, maybe 2-3 people, may cost between $ 50,000 and $ 100,000. "
Testing
The test is slightly different depending on the layout and form of the test. How can this test affect UX survey results? This affects the test results. However, this is more definitive and essential. After all the research and testing, I was finally able to improve this application and user experience. The heuristic test was carried out in a study in the Thomas Cooper library (Rubini, 2010).  While in the library, my partner and I managed to test each other's applications in a calm and disturbing environment by reading other people's written instructions. After completing each other's tests, we answer both frequently asked questions without complications. Is this can be one of our applications can be used. However, my application is intended for sporting events, traffic, accidents, etc. 
After testing my application several times, I gathered a lot of data and feedback from the user experience. I also checked the thoughts / comments of each user and was surprised to see some of the things mentioned and would consider changing my user interface. I also found that the most important thing when creating a user interface is to always remember that one of the most important parts is what the user wants (Rubini, 2010). Add more colors and more details / options to my user interface because it is very important and many users will like it. The more information you add to your application, the more likely the user is to have a better experience (Rodriguez, N. S., Huemmer, J., & Blumell, 2016).
After checking these aspects and data, I will add these functions to my application to make this application more efficient and improve the user experience. All users seem to respond easily to usability, usability, and functionality. Now I can exit my user interface. Such applications on the market will be very successful at sporting events, concerts or even accidents. In order for this application to develop to its full potential, special event users must download this application from the market and follow the application verbally. In the end, I think this course is very useful and insightful to challenge us to think about it. Personally, I think this lecture can be very useful depending on whether you choose a career in developing mobile applications.
Discussion

In this section I will discuss the use of the best sneakers. I don't even remember how many times I had to queue at FootLocker to buy the last pair of Air Jordans. But that was years ago, long before websites and applications were the main way to buy sneakers. When I landed on FootLocker today, I found the train after the search and only got a pair of shoes without having to wait in a long line. With smartphone and internet usage in general, retailers and brands such as Nike and Adidas have switched to technology to sell sneakers, especially limited editions that can cause physical conflicts. If I want to get a pair of Jordan in 2019, I only use the Nike SNKRS application, and I don't have to worry about someone missing it when I leave the store. 
While websites and applications make buying shoes safer, this digital transformation is a new challenge for businesses: robots, automated computer scripts that help people buy things faster than people do. Robots, which are mainly used by retailers who want to be stylish shoes, now blame people for not getting the shoes they want. To overcome this problem, Nike and Adidas use Augmented Reality to bring their shoes to the market. However, this is only an experiment at the moment and it is still too early to know whether it will help cats play and mice fight robots.
Of course, this limited edition (which may or may not be purchased by a robot) ends in third-party markets such as StockX, GOAT, SneakerCon, or eBay. And while many couples sell more than their original retail price, some of these services are below market prices. It just depends on the advertising shoes you are looking for. Not so long ago, eBay was the only place for sports shoes to go if you lost certain shoes, but there are many choices online now. 
StockX was founded in 2015 as a sneaker-reselling platform, but now it offers anything from streetwear to luxury watches and handbags. The service, which you can use on the web or iOS and Android apps, prides itself on its authentication system. Because if you're going to spend hundreds or thousands of dollars on kicks, the last thing you want is for them to be fake. StockX has humans who inspect every shoe it sells before they're sent to buyers, minimizing the chances of you getting ripped off -- that's usually a big concern when buying goods from strangers on the internet.
StockX: The way StockX works is simple: sellers spend shoes and interested buyers can bid or pay a fixed price to buy it directly so they don't have to fight with other consumers. If you are in the United States, you must pay $ 13.95 for transportation or $ 30-40 for transportation in Canada or other parts of the world. When an item is purchased, the seller sends it to StockX for review. In this case, it will be available in a few days. If shoes, bags, or clothes purchased are fake, StockX returns it to the seller and we will return your money. The disadvantage is that the whole process can take up to two weeks before you actually receive shoes. As I said, StockX works to speed up the process so that customers don't have to wait until they can wear their new clothes (Roman, 2013).
GOAT: GOAT is similar to StockX. You can also use it on the internet, iOS and Android. The biggest difference between the two is that you can buy used GOAT shoes while StockX only sells new pairs. However, this service works similar to StockX: You can immediately offer or buy shoes, and GOAT will check before shipping. According to GOAT, it usually takes 7-10 working days to complete an order, although in my experience it is sometimes faster. And unlike StockX, GOAT has a function called "Direct delivery", which already contains a validated partner and can be sent immediately after ordering. 
In addition to the amount you pay for shoes, GOAT charges a $ 10 fee for shipping if you are in the U.S. Act or between $ 30 and $ 40 for international transportation. What I like most about GOAT is that the app tells you the status of your purchase. With "Increased orders" you can see when the seller has confirmed your order, when your shoes have been sent to GOAT for inspection and when they are inspected for shipping. StockX offers a similar order processing function, but not as detailed as GOAT. This tells you when the seller packs shoes and when they are sent to the warehouse. This is a nice touch that is appreciated by sports shoes.
SneakerCon: Sneaker Con is known throughout the world because of the shoe convention. In 2018, the company released an application to compete with StockX and GOAT. Sneaker Con is available on the Internet for iOS and Android and offers new and outdated kicks, similar to your opponents. The special thing about Sneaker Con is the authentication system, which is a little different from the progress of StockX and GOAT technology. When you buy a pair of running shoes through the application, you experience a physical day with NFC. These "valid" tags, such as those called Sneaker Con, are loaded with information about the pair you receive, such as the model name, size, and condition. 
Open the Sneaker Con application and tap the Authentication tab to display it. A window shows that you are ready to scan your NFC LegFC tag. Not surprisingly, Sneaker Con only puts this tag on the shoe when it is validated. As with GOAT and StockX, sellers must inspect their shoes before each transaction. But the difference is that SneakerCon allows this during their event or by sending a partner to their store (Roman, 2013). The Sneaker Con application currently only works in the United States, where customers have to pay $ 12 to send shoes, similar to other services.

Ebye: Of course, you cannot talk about online marketers, let alone eBay. You may already know how eBay works, but just in case: The biggest difference for apps like StockX, GOAT and Sneaker Con is you buy your shoes here directly from an independent seller. Of course, this can speed up the ordering process like StockX or GOAT, but it also carries risks. Unlike the StockX, GOAT or Sneaker Con applications, eBay does not have a coach verification service. So you have to trust the seller to send the original product. To do this, make sure you order from the most qualified suppliers. Basically, you only need to use common sense and not buy anything, e.g. from accounts with bad reviews or only sell. And if you find a partner that is much cheaper on eBay than StockX, GOAT or SneakerCon, it must be a red flag. If the agreement seems too good to be true, it's possible.
EBay told Engadget that "less than a fraction of a percentage point" of all articles on the website were classified as incorrect. The company also said it has a prevention tool to identify potential fraud cases and that the Rights Owner program allows brands to report challenging lists. EBay also has a money back guarantee that protects you from fraud (Roman, 2013). So if you get a partner that doesn't look right or has never appeared, you can immediately report it to eBay and (hopefully) get your money back. 
In the end, the choice between one of these services depends on whether you want to buy a new or used service. StockX, GOAT and Sneaker Con have a reliable authentication system. Although the sales process can be time consuming, I prefer my shoes to be legal. And even though eBay claims there isn't a lot of forgery on the website, I'm always worried about buying a partner from their independent vendor until I have a verification system like this other application.
Conclusion
The sneaker apps use can make a difference in how you do the kick you want. Look at which of the most popular sneaker labels are the best in the business and follow developments every fall that make you excited in 2019. Sneakers are part of American culture, but have now succeeded in establishing their presence throughout the world and are very popular with people, especially young people of the millennium. The Finish Line Chain has become an industry player in the apparel market. Sports and sneakers as well as applications for mobile sneakers are one of the best online shopping platforms. With a clean user interface, navigation is not excessive despite the large selection of products. Prizes, personal decisions and editorial content bring the Finish Line - the Circle of Winners to the top of various retail applications. You can also zoom in on high-resolution product images to get amazing textures and material details without having to look at shoes directly. Because streetwear is more important than ever, boots and accessories dominate the cause, and buying shoes in 2019 is no longer as easy as it used to be in the highly competitive resale market. Although many brick and mortar stores have the upper hand, you can also buy the most popular versions such as the Nike "The Ten" collection from OFF-WHITE, for example through Nike SNKRS, at cellular shoe stores and shoe sockets.
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